PH1JULP MURKY6 mi’AArY NIT 

SUMMARY STIEET - PAGE 1 OF 2 

MAGAZINE 

PLAYBOY 

SPACE CLOSE JANUARY 3,1995 

ISSUE DATE 

APRIL 1995 

MATERIAL CLOSE JAN. 3,1995/INSERT FEB. 3,1995 

TOTAL U.S. CIR 

3,400,000 

MATERIAL CLOSE EXT. TBD 

U.S. SUBSCRIPTION CIRC. 2,700,000 

SUB. MAIL DATE FEBRUARY 23,1995 ESTIMATE 

REQUIRED # OF INSERTS 3,000,000 

ON-SALE DATE MARCH 7,1995 

% SPOILAGE 

2% 

___\_: 


INSERT SPACE COST $177,974 - 70LB PAPER STOCK, 150LB HANGER /SPREAD 4QT $115,814 


PRODUCTION COST (NET) 

$91,979 (INCLUDES BINDING AND POSTAGE) X 

TOTAL COST 

$269,953 + $115,814 = $385,767 

NATIONAL PAE EQU1VALENCY10.65 

* INSERTS MUST BE CELL PACKED. WE WILL NEED A 

PAGES (CONTRACT) 

10.65 

COPY OF THE POSTAL LETTER INDICATING THIS IS A 

DOLLARS (CONTRACT) 

$385,767 

SECOND CLASS POSTAGE UNIT. 


POSITIONING GUARANTEES 


IF PHILIP MORRIS ACCEPTS YOUR OFFER AND PLACES AN ORDER, WE WOULD NEED YOUR AGREEMENT 
THAT THE POSITIONING REQUIREMENTS WILL NOT CHANGE. 

YES X [NO 


.FIRST 1/4 OF THE BOOK 


.FIRST 1/3 OF THE BOOK 


.FIRST INSERT BREAK 


.SECOND INSERT BREAK 


.THIRD BREAK OR BETTER 


.FIRST TOBACCO AD 


.FIRST HALF INSERT EXCLUSIVITY 


.FIRST HALF TOBACCO INSERT EXCLUSIVITY 


.FIRST HALF TOBACCO EXCLUSIVITY 
INCLUDING RUN-OF-BOOK ADS 
(WITHOUT PM) _ 


.FIRST 3/4 TOBACCO INSERT EXCLUSIVITY INCLUDIN 
RUN-OF-BOOK ADS (WITHOUT PM) 


.FIRST 3/4 TOBACCO INSERT EXCLUSIVITY 


.NO TOBACCO ON 4/C 


.NO TOBACCO ON 3C 


.FULL PAGE LEAD-IN EDITORIAL 


.FULL PAGE LEAD-OUT EDITORIAL 
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Source: https://www.industrydocuments.ucsf.edu/docs/xjfy0004 
































PHILIP MORRIS IMPACT UNIT SUMMARY SHEET - PAGE 2 OF 2 


ARE THERE ANY ANTIETHICAL ADS IN THE ISSUE? 

IF YES, WOULD MARLBORO RUN FIRS!' AND WITH 
20-PAGE SEPARATION? _ 


YES 

NO 

1 

YES 

NO 


OTHER TOBACCO ADVERTISERS IN THIS ISSUE? 
BRAND/COMPANY ' _ 


TBD 


# OF PAGES 


NAT. 


REG. 


OTHER INSERTS OR ROB UNITS 4 PAGES OR LARGER IN THIS ISSUE? 
BRAND/CATEGORY___ 


TBD 


INSERT OR ROB 


NAT. 


REG. 


COMPLETE PROMOTIONAL TOBACCO EXCLUSIVITY 


WE ARE REQUESTING COMPLETE PROMOTIONAL TOBACCO EXCLUSIVITY, WHICH MEANS THAT NO 
OTHER TOBACCO COMPETITOR CAN RUN AN INSERT OR RUN-OF-BOOK AD WITH SPECIAL OFFERS, 
COUPONS, AND/OR SWEEPSTAKES. (PLEASE CALL IF YU ARE UNSURE IF AN AD IS ’’COMPETITIVE") 


YES 


NO 


X 


COMMENTS. 
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CHANGES 


IF YOUR ORIGINAL OFFER IS MODIFIED, PLEASE REVISE THIS FORM AND FAX (312/220- 6511) IT TO US 
AS SOON AS POSSIBLE. ______ 



Source: https://www.industrydocuments.ucsf.edu/docs/xjfy0004 








